IT DIPLOMA: PRINCIPAL LEARNING LEVEL 3, UNIT 5: MULTIMEDIA AND DIGITAL PROJECTS
YEAR OF EXAMINATION:      
	Centre Number      
	Candidate Name      
	Assessor      
	Total Mark      
	     /60

	
	Candidate Number      
	Moderator       
	Moderator's Mark      
	     /60


Assessment criteria topic 1: Types of digital media and multimedia products (12 marks)
	0-1 mark
	2 marks
	3 marks
	4 marks

	1
	Candidate has analysed one digital media product
	Candidate has analysed two digital media products
	Candidate has analysed three or more digital media products 
	Candidate has analysed three or more digital media products including timeline-based animations and covering different situations

	1 
	Location of evidence, including page number:      
Comments:      
	Mark

     


	2
	Candidate’s analysis shows some understanding of how a product is used by a business to engage clients and/or audiences
	Candidate’s analyses show understanding of how the products are used by a business to engage clients and/or audiences
	Candidate’s analyses show a clear understanding of how the products are used in business situations to meet the needs of clients and/or audiences
	Candidate’s analyses show a clear understanding of how the products are used in business situations to meet the needs of clients and audiences

	2 
	Location of evidence, including page number:      
Comments:      

	Mark

     


	3
	Candidate has listed some client needs
	Candidate has shown an understanding, of some client needs
	Candidate has shown a clear understanding of all client needs
	.... and has explained how they will help the client

	3 
	Location of evidence, including page number:      
Comments:      
	Mark
     


Assessment criteria topic 2: Designing, developing, testing and implementing digital and interactive multimedia products (42 marks)
	0-1 marks
	2 marks
	3 marks

	4
	Candidate has produced rough designs for a multimedia product
	Candidate has produced storyboards and layout designs for a multimedia product
	Candidate has produced detailed storyboards and layout designs for a multimedia product

	
	Location of evidence, including page number:      
Comments:      
	Mark

     


	5
	Candidate has produced rough designs or a site map for a website
	Candidate has produced a sitemap and designs for the website

	Candidate has produced a detailed sitemap and designs for the website

	
	Location of evidence, including page number:      
Comments:      

	Mark

     


	6
	Candidate has used multimedia software to create a product containing text and graphics and sounds and/or images and/or video
	Candidate has used multimedia and web design software to create a product or products containing text and graphics and sounds and/or images and/or video and a timeline
	Candidate has used multimedia and web design software to create a stand-alone product or products containing text, graphics, sound, images, video and a timeline

	4 
	Location of evidence, including page number:      
Comments:      

	Mark

     


	7
	Candidate has used web design software to create web pages containing links to the multimedia product or products
	Candidate has used web design software to create web pages incorporating the multimedia product or products
	Candidate has used web design software to create web fully-functioning pages incorporating the multimedia product or products 

	
	Location of evidence, including page number:      
Comments:      

	Mark

     



	0-1 marks
	2 marks
	3 marks

	8
	Candidate has included an interactive element in the completed product
	Candidate has included a working interactive element in the completed product to add functionality 
	Candidate has included a working interactive element in the completed product to add functionality  to meet the demands of the user

	
	Location of evidence, including page number:      
Comments:      

	Mark

     


	9
	Candidate has created a completed product with appropriate interfaces
	Candidate has created a completed product which attempts to customise interfaces to aid usability 
	Candidate has created a completed product with fully customised interfaces which pay attention to usability and has explained how it meets the client’s requirements

	
	Location of evidence, including page number:      
Comments:      

	Mark

     

	10
	Candidate has shown some evidence of capturing and editing either sound or video
	Candidate has provided full evidence of capturing and editing both sound and video
	Candidate has provided full evidence of capturing and editing both sound and video and explained why it is appropriate to the client’s requirements.

	5 
	Location of evidence, including page number:      
Comments:      

	Mark

     


	11
	Candidate has created some functioning internal or external links
	Candidate has used a multimedia element to create functioning internal and external links 
	Candidate has used multimedia elements to create functioning internal and external links and explained why it is appropriate to the client’s requirements

	
	Location of evidence, including page number:      
Comments:      

	Mark

     



	0-1 marks
	2 marks
	3 marks

	12
	Candidate has written a simple strategy or plan for testing the multimedia product and the website
	Candidate has written a detailed strategy and plan for testing the multimedia product and the website
	Candidate has written a detailed and appropriate strategy and plan for testing the multimedia product and the website

	
	Location of evidence, including page number:      
Comments:      

	Mark

     


	13
	Candidate has carried out basic testing of the multimedia product and the website
	Candidate has produced detailed evidence of testing all components of the multimedia product and the website
	Candidate has produced detailed evidence of thorough testing of the website and the integrated multimedia element.  Evidence of user and audience testing should be included

	
	Location of evidence, including page number:      
Comments:      
	Mark

     


	14
	Candidate has produced a brief guide to the product
	Candidate has produced a guide for changing the multimedia product or products
	Candidate has produced a detailed guide with instructions for changing the multimedia product or products

	6 
	Location of evidence, including page number:      
Comments:      

	Mark

     


	15
	Candidate has produced a brief guide to the website
	Candidate has produced a guide for updating and improving the website
	Candidate has produced a detailed guide with instructions for updating and improving the website and for uploading to the internet



	
	Location of evidence, including page number:      
Comments:      

	Mark

     



	0-1 marks
	2 marks
	3 marks

	16
	Candidate has used a limited number of software tools to produce the website
	Candidate has used a wide variety of software tools to produce the website
	Candidate has used a wide variety of software tools to produce the website and has shown an understanding of the relationship between the tools used and the underpinning HTML

	
	Location of evidence, including page number:      
Comments:      

	Mark

     


	17
	Candidate has produced some evidence of knowledge of copyright issues in the completed multimedia product or website
	Candidate has produced evidence of understanding and complying with copyright legislation in the completed multimedia product and website
	Candidate has produced evidence of understanding and complying with copyright and other legislation in the completed multimedia product and website

	
	Location of evidence, including page number:      
Comments:      
	Mark

     



Assessment criteria topic 3: Reviewing and evaluating the effectiveness of multimedia and digital products (6 marks)
	0-1 marks
	2 marks
	3 marks

	18
	Candidate has gained some client or audience feedback
	Candidate has gained some client or audience feedback on the product’s effectiveness
	Candidate has gained some client or audience feedback on the product’s effectiveness, and assessed this against the business needs or client requirement

	
	Location of evidence, including page number:      
Comments:      

	Mark

     


	19
	Candidate has identified an improvement to the product following feedback

	Candidate has identified more than one improvement to the product following feedback
	Candidate has clearly identified more than one improvement to the product following feedback

	
	Location of evidence, including page number:      
Comments:      

	Mark
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